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   In this paper, with the background of the peer culture of the 
information age, the transformation between people’s “seeing” and 
“being seen” ideology, the multiple meanings of the private space and 
the changing role of people in the digital media and other problems are 
discussed, meanwhile, combined with the self creation, the ultimate goal 
of the presence of private space and the ultimate orientation of people 
in the virtual space are explored with the “self exposure” and “private 
space” as starting points. Finally, the new relationship between people 
and the media is analyzed, and reasonable doubt is proposed for the 
comprehensive development of the media and the more liberalized people 
in the media.  
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As a visual art practitioner, I interpret the life by “seeing”, which 
is the best way. Through the lens, I recode the events as an outsider and 
show the process of the event by images. Whether because of the curiosity 
about “peep” or the desire to explore the “privacy”, the delicate balance 
between them and the timely sense of contradiction always attract me. 
Although the calmness on the surface is disturbing, finding their zero 
bound point becomes my paranoia.  
   In the information age, people’s causal nudity① and the fragmentation 
of information gives me an illusion that we live in a transparent society. 
But in real life, people’s defense of the privacy right and excluding 
the technological products makes our lives extremely narrow. Each change 
of the media brought great ch6anges to human life. However, this time, 
the media seems to divide the world into the virtual and real, and human 
is self-contradictory in the two worlds: people want to be the gods 
controlling all, but are “controlled” by others in the virtual space; 
people defend their precarious privacy, but expose their privacy in the 
public space; people are indifferent in the real world, but hopes to find 
link with other by the cyberspace. The anonymity and dodging of the network 
fulfills various private desires of the public, and the respect of 
individualism reaches its extreme. In the end, people have to tell how 
ordinary they are. In such a complex environment, how people are polished 
on earth can fit such a society, or what the point people need to 
self-adjust to, so that they can ignore the world around them. The 
competition between the media and human nature is right the peep culture 
                                                        
① The bareness here refers to: the physical bareness of the individual as well as the personal living conditions, 


















we have experienced. 
  This context let me have more possibilities for the exploration of 
private space. Humans need the private space just as humans need the public 
space. If public space proves their existence, then private space is the 
evidence to prove the existence of the people. People keep uploading the 
body, state, ideology and even death. People need voicing and need to be 
recorded. Due to too much repression of the mass media, we lose our own 
sense of existence, but the cyberspace allows us to get back the right 
to speak. The privacy offers us with the basis of voicing, but we fall 
into the paradise given by the peep culture. No one ever thought the 
consequences it would bring, and it might eventually go toward two 
extremes: “the media emphasizes the physical presence,” or “sparks the 
disappearance of an entity”. In this way, on the road of exploration, 














































                                                        















































                                                        
① 李培林 著，《读图时代的媒体与受众》，新华出版社，2005 

















































































































第二章  私密空间 
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